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Deep Riyer Wa~erpark I Ska.e .be Plaza

Enjoy 1he "Icjns"
on 1he Cake

In Crown Point, [nd., Deep
River Waterpark, billed as "Indi-
ana's Premier Waterpark," is the
major attraction on 1,200 acres
owned and managed by the Lake
County Parks and Recreation
Department. In 1995 the water-
park opened with the wave pool,
lazy river, two body slides, one
tube slide, and a sman children's

interactive water play zone, with
projections that 140,000 people
would come for the short summer

season. First year attendance of
220,000 ovenvhelmed even the

Park Department offi-
cials and it was obvious

that expansion needed to
take place quickly. Per-
haps the marketing of
Tom Bergman (Bergman
Communications) did
initially go a little over-
board with creative tag
lines that have taken root
in the Indiana market-

place: "Nothing gets
you WETTERBETTER!"
and "Simply SPLASH-
tastie!" The revenues
were also "CASHtastic"

as Deep River exceeded
its projectedattendance for each of its first five years.

Today, Deep River (attendance levels have
reached 285,000)has 11 water attractions and a
unique outdoor frozen fun winter attraction
(opened in 2003)called "Skate the Plaza." This

J4,500-square-foot ice skating
plaza is the first of its kind in com-
bination with a waterpark and has
added three months of operation
to the seasonal park. Miles of
interacting cooling pipes were
added under the concrete of the

waterpark entry plaza that is
designed to freeze a few inches of
water when temperatures fall
below 40 degrees Pahrenheit. This
gives an entirely positive meaning
to the term "skating on thin ice."

To learn how the Lake County
I governmentofficialscreatedIndi-

ana's Premier Water-

park, I called Jim Basala,
Superintendent of Busi-
nessDevelopment,Lake
County Parks Depart-
ment and Chris Lan-

grave, General Manager
of Deep River Water-
park. Here is what they
had to say:

Jim Basala: "The
Lake County Parks
Department covers 7,500
acres and includes Deep
River Waterpark, Turkey
Creek Golf Course (18

holes and. banquet hall),
the 60-acre Cedar Creek Family Golf Center (nine-
hole executive course, driving range, 18 holes of
mini-golf, and a 9-hole Chip and Putt course for lit-
tle kids age 6 and under), miles of trails, and sever-
al picnic areas. J oversee all of these areas and Chris

Skateon.the Plaza: Open Thursdaythm Sunday
NOil(mcber23, 2007 to February 24, 2008 during the I

I winter s,~a~on,Jhe14,500~square-footicep[a.zais n.first I

of its kindeff()rl for awaterparkto extend the sea$pn,



Langraveis GeneralManagerof the Waterpark."
DeepRiverCountyPark has a visitor's centerand
giftshop,hostsmaplesyrup demonstrations,and is
home to the Grindersvintage L>aseballteam. The
park also has an old mill that grinds corn meal.

JimBasala,left,issuperintendentofBusinessDevelopment
for theLakeCountyparksDepartment.ChrisLallgrav~,
right,isthegeneralmanagerofDeepRiverWaterpark.

Chris Langrave: "Jim has a lot to oversee but

leaves most of the waterpark duties to me. As GM

1get involved in every aspect from food and bever-

age, maintenance, guest servicc5, front office staff,
and watersafety."Deep]~iveralsohilsSand Beach
Volleyball, Joey's Pizza 1']lice, Surf Side Cafe,
Grinders Dogs & Deli, Milo's lee Cream Shop and
Tacos Tacos!!

History: In 1988an initial research survey ,vas
undertaken to evaluate what attractions and addi-

tional services the public wcmtedto see included in
the Lake County Parks system over the next (iV(,
years. Water activities came out as the overall
favorite. According to Basala, "The Park Board
needed to build aquatic facilities that would gent'r-
ate enough revenue to justify the costs. One day
my boss,LarryKlein,COO,askedme asingleques-
tion; 'Jim, how would you like to run a watl'fpark?'
At the time J thought it was silly question, but in
hindsight, my simple one word reply - 'yes' - (after

thinking - what does this havc to do with my
degrees in forestry and history)? - turned out to L1l'

one of my best life decisions. I am not a walerpark
person. What drives me is the business end - set-

ting it up and seeingthat allof the piecesfit togeth-
er. Thedeliveryof the finalproduct and seeingthe
guests enjoyingthemselvesand their familiesand
friends is where the flm is for me. II

Working on the development and expansion of
Deep River Waterpark over the past 14-plus years
has been very gratifying for Jim, even though his
job(s) required a lot of time-consuming work. Jim
points out: "The public never sees all of the daily
cleaning, garbage removaI. maintenance, and repairs
that go on behind the scenes while they re enjoying
themselves. The rewards are great when compared
to the work. Early in the moming on opening day
in 1995, I took a deep breath and walked out into
the brand new waterpark's empty space and thought
to myself, callwe now are people.' And they came in
droves. After the first day I knew that it was time to
start working on how Deep River could be
expanded to meet the demand"

In 1996, after its initial season, a major five-story-
high water attraction named ''The Stonn" was
added, consisting of three enclosed dark ride tube
slides. For the past 11 seasons, this has been the
single most popular slide attraction at Deep River.
And the expansion plans continued 1999 saw the
addition of the 6O-foot high" Dragon" speed slide
complex, two new food and beverage areas, more
shaded spaces, and more of just about everything.
including restrooms, tables, chairs, and tubes.

"TheStorlit"is thesinglemostpopularslideattractionat
BeepRiver.Built byProSlide,thisfive-stonj-highthree

enclosedtuberidewasthefirst attractiol1added(in1996)to
thewaterparkafterDeepRiveropenedin 1995.

Then, in 2005, the Watetpark nearly doubled in
size to service 7,000 guests per day with the addition
of ''Mayor Byrdovichs's Courthouse," "'The Action
River- you're going to get wet, the c'Double Dueling
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