How to Make a Splash
in Tennessee

Wilderness at the Smokies Waterpark

Sitting on the edge of the Great Smoky Mountains
is Tennessee’s largest indoor and outdoor waterpark
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ry suites that can accommodate 2-16 guests and are
available for purchase or rental. The Lodge offers a

resort, “Wilderness at the Smokies.” The 200,000
square feet of waterpark attrac-

“paint your own pottery” boutique, the Outpost Spe-
cialty Shop, an arcade, the

tions include The Wild Water-
Dome (60,000 square feet),
Salamander Springs (40,000
square feet outdoor) and Lake
Wilderness (120,000 square feet
outdoor). Located on 16 acres

Thirsty Minor 250-seat family
style buffet or ala carte menu
restaurant, a deli, an indoor
and outdoor waterpark, private
cabanas for rent and a snack
bar. Guests staying at either

(with 700 acres available) in
Sevierville, Tenn., just min-
utes from Gatlinburg and
Pigeon Forge, this charming
rustic themed resort is part of
the 1000-acre Bridgemont
planned development that
includes the 240,000-square-
foot Sevierville Events Cen-
ter and Eagle Ridge, a
36-hole championship golf
course with planned addi-
tions that include a 75-acre
lifestyle shopping, dining and
entertainment complex.

Stone Hill Lodge, connected
to the Sevierville Events Center,
is a full-service property that
opened in June 2008 and fea-
tures 234 “mountain modern”
decorated guest rooms, a fitness

Guests soaking up some sun at the Wild
- WaterDome Indoor Waterpark.

hotel can take advantage of
the “Kids Eat Free” special
and other discounted family
meal plans. There is a compli-
mentary shuttle service on
property and a trolley service
that can take you to area busi-
nesses.
Owners and brothers, Pete
and Pat Helland, had been
looking for some time for the
perfect location to expand
their Wisconsin Dells “Wilder-
ness Resort” enterprise. The
Wilderness Development Cor-
poration, which is run by the
Hellend and Lucke families, is a
family owned company special-
izing in providing the very best
in family friendly, year-round
waterpark destination resorts.

center, boutique, 65-game
arcade, restaurant, outdoor waterpark and snack bar.
In December 2009, the River Lodge opened with 472
fully furnished suites, which are available in three
floor plans ranging from one to three-bedroom luxu-

By Frank Seninsky, President/CEO Amusement Entertainment Management (AEM)

The company opened its flagship
resort, Wilderness Territory, in Wisconsin Dells in 1995,
and it has grown to over 1,100 rooms in 30 different
lodging options and includes over 490,000 square feet
of indoor and outdoor waterpark attractions that com-
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bined make up America’s largest waterpark resort
destination. The Great Smoky Mountains National
Park, the most visited national park in the country
with over 11 million visitors

were used to establish our iden-

per year, as well as being very
similar in topography and
landscape as the Wisconsin
Dells location, made sense to
the Helland brothers as the
perfect location. In 2004 the
decision had been made and
the land acquisition was final-
ized in the Summer 2006. The
town of Sevierville was
already known for fun and |
entertainment, being located
in one of the nation’s most
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The Grand Opening of Wild WaterDome Indoor
, Waterpark. Pictured, left to right, are Jeff Lococo, Miss |
Tennessee Ellen Carrington, and Monty Moose. 4

y

tity and define what the
‘Wilderness’ is: Return business
has been tremendous with the
second year attendance far
exceeding the first year. Guests
are returning three-four times
per year. This year our summer
season is filling up sooner than
it did last year.” McGregor was
recruited by Pete and Pat Hel-
land in early 2008 when the
Stone Hill Lodge and adjacent
outdoor Waterpark were only

popular vacation regions, and
could boast about its rich history and claim to being
the hometown of country music legend Dolly Parton
(area attractions include Dolly Parton’s Dixie Stam-
pede, Ripley’s Aquarium of the Smokies, Wonder-
works and the Hoot n'Holler Dinner Show.)
Creating an Identity

David McGregor, general manager, provided us
with specific details. “The
resort accommodated over
375,000 guests in 2009 with
20-25 percent being new busi-
ness into the market [706
rooms plus 200 time share
units operated by Wynd-
ham]. We were surprised
considering the economy and
pleased that we were able to
attract those numbers in spite
of the nationwide economic
conditions. Initially, our mar-

The Runaway Canyon, a five-story high
enclosed waterslide, is the newest attraction at
Wilderness at the Smokies,

50 percent complete. The resort’s indoor waterpark
had just broken ground and was scheduled for com-
pletion in December 2008 [Wild WaterDone opened
on schedule on December 18, 2008].

The location was crucial. McGregor continued
“Bridgemont is a planned development. The Event
Center was here first and we were the second entity.
This area is now commonly referred to as ‘that’s

where the Wilderness is at.” We
are located right on the main
road going into the Smoky
Mountains from the Tennessee
side. If you are heading to
Pigeon Forge or Gatlinburg,
you drive by the Wilderness.
You can’t miss the big ‘Storm
Chaser” with its flashing lights
and different scenes boasting
its orange and white colors, the
colors of the University of Ten-
nessee in Knoxville. This was

ket for advertising was the
corridor from Tennessee up through Ohio that
included the Nashville and Cincinnati markets.
However, we have expanded our demographic mar-
ket to include major cities like Atlanta, Ga. Television
ads were run covering a targeted 300-mile radius and

well thought out.”

McGregor credited Jeff Lococo, president of Loco-
co Company, Jim Dunn, project lead for Aquatic
Development Group, Cohoes, N.Y. and Joe Schmitz,
director of the waterpark program for Wilderness at
the Smokies, for helping him launch the Wilderness.
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